
2017 CFC-O 
Keyworker Training



Want to make an impact 

in the world around you?

Give to a cause you care about through 

the CFC. You can even volunteer. 

Itôs that simple.
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Video Placeholder

2017 Campaign Video
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ROLE AND RESPONSIBILITIES
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MAKE THE ASK
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CFC - 101

THE HISTORY AND 
TRADITION OF THE 
CAMPAIGN

&

WHATôS NEW AND 
CHANGED FOR 2017 



CFC Then and Now
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Ç 1961: President Kennedy signed the CFC Executive Order 

Ç 1971: CFC fully implemented nationwide

Ç 2016: 400,000+ Federal employees raised $167 million 

Ç 2017: New regulations governing the campaign

2017 Campaign Dates:

Oct 16 ïDec 15, 2017

2017 Pledge Dates:
Oct 2, 2017 ïJan 12, 2018



How the CFC Works
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Charities Beneficiaries

Choose 
a charitable 

cause

Select 
your payment 

method

Donate 
online or w/ a 
pledge form

Charities 
receive 

funds

Beneficiaries 
are given 

help + hope

opm.gov/ ShowSomeLoveCFC



Why give through the CFC?

Payroll or annuity ALLOTMENT

Multiple CHOICES

REGULATED program

Ability to give ANONYMOUSLY

CONVENIENTto support multiple charities

COLLECTIVEpower of contributions

Support installation/unit GOALS
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Whatôs New for 2017

All contributions 

must be 

designated to a 

charity. VOLUNTEERINGRETIREE GIVINGGIVING PORTAL
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All contributions 

must be 

designated to a 

charity.

2017 Changes

No moreé

CASH 

CONTRIBUTIONS
FUNDRAISING 

EVENTS

UNDESIGNATED 

PLEDGES
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The CFC-O

CFC-O By the Numbers

Å Includes 5 CoComs

Å Covers 6 continents

Å 210,000+ DoD personnel

Å 2,500+ reporting units

Å $4.7 million raised in 2016

2016 CFC-O

$4.7 Million

AFRICOM

$195K

CENTCOM

$606K

EUCOM

$1.8  Million

PACOM

$1.9 Million 

SOUTHCOM

$58K



CFC-O Structure
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Combatant Command 
Program Manager

Country Area Coordinator 
and Component Manager 

Community/Area Project 
Officer (CAPO)

Keyworker

INSTALLATION
LEVEL



The Requirement 
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100% Informed Opportunity to Give = 

The Most Help for People In Need

Donor Appeal

Leadership

Support

Motivated 

Campaign Workers

CFC Success



Theme
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Messaging
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GIVE 
online or via paper pledge form.

VOLUNTEER
to share your time and talent with your 

favorite charity.

TELL YOUR CFC STORY
to inspire others to participate in the 

campaign. 



ñI have a brother with Down 

Syndrome. For as long as I 

can remember, heôs been 

playing baseball. These 

sports programs can increase 

confidence, independence 

and fitness.ò

Mary Coats

U.S. Department of Health and 
Human Services
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